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Note from the authors:

Dear Friend and Fellow Social Media Engager:

We're so happy that you're just as excited as we are about engaging with your community on
social medial

Companies are spending more on social media than ever before. According to Mashable by
2013 companies will be spending over $3.1 bilion on their social media marketing efforts.
Facebook alone has over 500 milion active users. This just further confirms that social media
isn't going anywhere. Companies and brands who are not leveraging the power of social
media wil simply get left behind.

To tap into social media’s full potential companies and brands must become master engagers.
But how can you engage your fans? This is what we've seen brands struggle with time and
time again, and that's where this gift comes in.

| hope you enjoy these ideas and if you find value in this gift please let your friends and peers
know. Here's the link for you to pass on:

http://theresesquared.com/40-free-smart-status-updates/

Wishing you much success,

Thérese Cator & Therese Miu

Chief Social Engagers

:
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5 Questions You Must Ask
BEFORE You Engage With Fans

Before we get info engagement strategies we wanted fo give you some food for thought. We
know you're excited fo jump right in but we've seen so many folks crash and burn so this

is worth covering. No one is going to hang out on a page where there's no action going on.
That's why CLARITY is key before setting up your engagement strategy. Here are 5 essential
questions to ask yourself and answer before you engage.

OUESTION #1: WHAT'S MY INTENTION?

Without setting an intention for what you are hoping to accomplish in social media you might as
well turn off the light switch. Instead of fumbling around in the dark, take a look at your
company's mission sfatement and vision statement fo give you a clue. Companies that have
created compeling social media campaigns are crystal clear about their intention. So before
you go on, fake a few moments and jot down what you are hoping to accomplish. A few
examples of possible intentions could be: To have better customer service or sell more
products/services or even find out more about my customers. Whatever it is make sure you're
crystal clear about what you want to do.

OUESTION #2: IS MY BRAND DESIGN AND [DENTITY CLEAR?

Take a quick look at your website, Facebook page, Twitter and Youlube accounts. Is your brand
design compeling and consistent? Are you using every bit of real estate possible to convey your
message? Do you have a compeling landing page? Remember first impressions count so
having a consistent image of your brand across social media platforms counts.
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OUESTION #3: IS MY COMPANY/BRAND A THOUGHT LEADER?

One of the easiest places to establish yourself as a thought leader is your website. Take a look
at your website and go to your blog. Do you have one? If so, are you consistently adding new
articles pertinent fo your niche? If not, you're simply missing out on an opportunity to establish
yourself as a thought leader in your community. The people who are considered thought
leaders are the ones who are constantly providing value to their communities. It doesn't matter
what industry you're in there are always ways to provide value. You just have to get creative.
What you will find over and over again is that the people and companies who are providing an
insane amount of value inevitably thrive.

OQUESTION #4: AM | TURNING MY FANS INTO CUSTOMERS?

Social media has changed the way we do business. Now more than ever you have at your own
disposal targeted customers and prospects that can help you spread information about your
products and services virally. It is vital that as a business owner you maintain two-way
communication with your fans by engaging them and providing value. This will increase likelihood
of building long-term meaningful relationship with your fans and inevitably turn them into your
own personal brand evangelist.

OUESTION #5: HOW AM | MEASURING MY COMPANY'S/BRAND'S
SOCAL MEDIA ROI?

The way you measure ROI should be built upon the consistent flow of communication you have
with your fans. We suggest measuring your ROl in a different way - by how much you're
engaging with your fans in a genuine way and how you're building your relationships with them
everyday online. This should be the first priority. From there you can identify, monitor, and
manage brand relationships and reputation by using key metrics.
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How To Use These 40 Engagement Ideas

So now that you've answered the 5 essential questions you're ready to start the first part of
your engagement strategy. This list contains some of the best status updates on Facebook. We
scoured hundreds of brand and company pages to give you the best of the best.

So how do you want to use it? First go through the list and a make note of the ideas that jump
out at you. You can easily use the highlight/annotate feature if you're viewing this on Preview or
Adobe Reader. Remember you don't want fo copy these examples exactly. Remember they
only serve as a guide for you and how you engage must be in your company's / brand's own
unigue voice.

Also, can you do us a favor? [f this gift has helped you come up with additional unique ways of
engagement for your brand/business head over fo our Facebook Page and tell us about it our
wall Yes, we're giving you permission to bragl We may even feature you in our future social

media engagement strategy reports!

We're looking forward to hearing about all your success!
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1. Ask questions
Have you ever been on a date where all the person did was talk about themselves? | mean
they could be the most interesting and intriguing person in the world but really who wants to

hear someone go on an on about how great they are? ylravel Blog does a great job of
engaging their fans with questions.

yTravel Blog "Question”....What movies inspire you to travel?

Every time we watch the Lion King with our little girl, we can't wait to go
back to Africa and take her on a safari to see things like this...baby
Hyena in Kruger Park, South Africa

Yesterday at 3:58pm - Like - Comment - Share
£ 6 people like this.

L] View all 15 comments

2. Use Photos.
Everybody loves pictures, but how fo you use them? Pictures along with video garner the most
responses so use them. Think about what your fans want to see and make a list of those photo
ideas. Here Prolific living makes eating fruits and veggies yummy in this post.

A Prolific Living
This is what | had for breakfast: Spinach (en a HUGE spinach kick, not
!.5: sure whyll, banana, strawberries (Trader Joe's, frozen), 2 spoonfuls of
peanut butter (again, new kick, very strange!), blend. What about you?

Thursday at 1:03pm - Unlike - Comment - Share
5 You and 3 others like this.

L view all 24 comments
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3. Pick a Fan of the Week/Month.

We love when brands show love to fans. Here Zappos not only picks a fan of the week but
also showcases their picture as their profile picture tool How cool is that? And extra bonus

points to them for also having their brand included in the fan's picture. Now that's smart

engaging.

THE ZAPPOS.COM

FAN:

THEWEEK

Thanks For Being A Pan!

Share a picture on our wall and you
could be aur next fan of the week!

Rules: The Zappos box must be
included in wour shot,

4. Fill in the blank.

This is a great interactive way fo get valuable insight about your company. Imagine if Bath &
Body Works plans to do a commercial about first time a young woman/man used their product
They now have over 3,000 ideas just like that.

Bath & Body Works
Fill in the blank: The first Bath & Body Works product | ever bought was

Yesterday at 10:38am

Y 539 people like this.

I3 View all 3,432 comments

| f Share on Facebook!

© 2011 Thérese Cator & Therese Mui


http://www.facebook.com/bathandbodyworks
http://www.facebook.com/bathandbodyworks
http://www.facebook.com/zappos
http://www.facebook.com/sharer.php?u=http://bit.ly/gA3sy5&amp;t=Reading%2040%20of%20the%20BEST%20and%20SMARTEST%20ways%20to%20Engage%20Fans%20by%20@ThereseSquaredMedia%20http://bit.ly/gA3sy5
http://theresesquared.com/

5. Tak like a real person.
If it doesn't sound like you don't post. Your voice is based on audience. Although Target is @
large corporation they talk to their fans as if they were talking to their best friends.

Target
One of the hot colors during last night's Oscars? Red. (Yeah, we're fans.)
Who wore it best?

@ February 28 at B:21am via Target
T 748 people like this.

iL) View all 452 comments

6. Make them laugh.

Everyone loves to laugh. So a fantastic way to engage is to get your fans to laugh. Jokes,
quotes, comics related to your industry adds some pizzazz to any page. Disney who's brand is
about making people feel like a kid again uses classic characters to get fans to feel just that.

J., Disney
Il’ “Jafar, Jafar, he's our man! If he can't do it, GREAT!" - Genie

Yesterday at 1:55pm - Share
£ 20,201 people like this.

L} View all 840 comments

7. Record a special video message.
Doing Facebook video messages just for fans that doesn't live anywhere else makes fans feel
special. When the foks at ylravel Blog reached a milestone of getting their 1600" Fan that's
exactly what they did. /f you click on the video below you can also watch it right now:

yTravel Blog "Welcome Video to our 1600th Fan"....Big shout out to
Anne McKinnell, we appreciate you and your other 1599 peers! Rock

Feb 27, 2011 4:06am
Length: 1:22

_p i
YS¥ February 27 at 4:06am - Like - Comment - Share
5 5 people like this.

& View all 4 comments
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8. Ask them for help.

Don't be afraid to ask for helo even for something that may seem simple. We love how
Felicia Day does just that on her fan page.

Felicia Day
% || |'wanna replace my profile shot on the Fan page here, check out my new
'\ "% uploads, or my www.flickr.com/feliciaday account and suggest one for

me! Appreciate the input!

http: [ /flickr.com /feliciaday
flickr.com

‘ﬁl & hours ago - Like - Comment - Share
1 193 people like this.

L view all 763 comments

Q. Go behind the scenes.
Let them see behind the scenes. You can show pictures/videos of your office or maybe your

company participated in a special event. Zappos showed their company wide support when
everyone wore red to fight heart disease, and they have a pic to prove it. Very cooll

Zappos.com
Ta &= The Zappos Family went red to fight heart disease in women for National
EE—:—E Wear Red Day! #HeartDisease

Go Red For Women!
www.goredforwomen.org

Make it your mission to fight heart disease in women
at http:/ /www.goredforwomen.orgf

February 5 at 12:26pm via Publisher
£ 80 people like this.

L) View all 3 comments

10. Run a poll / questionnaire.

Polls can be serious and fun. Family Guy asked fans who'd make the best burger in this one.
What poll can you create that would be fun and give you valuable insight to fans?

Family Guy created a new poll! Check it out:

Which FOX Animated Dad do you think would make the
best burger?

Choices include:

: Stan Smith

: Homer Simpson
: Bob Belcher

. Peter Griffin

: Cleveland Brown

[V STV N

on Jan 7 | Report Abuse | Take this poll!
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1. Small prizes engage fans too.
You don't have to be giving away an ipad (although that's cool too) to get fan engagement
going. Take a look at how Funny or Die engages their fans. Their prize is a status update,
and look af the response. Just a reminder that small things count too.

Funny Or Die

Smary Want to write our status update? Make us laugh by 11:30 a.m. PST, and
the winner becomes our status for the rest of the day.
Be ORIGINAL and "Like” your favorite comments to help us pick a winner.
Finish this sentence: Funny Or Die is ...

8 hours ago - Like - Comment
1 72 people like this.

L view all 653 comments

Write a comment...

12. Offer instant replays of online events.
If you had an event that's available online don't forget to share it with fans. Better yet give

them the option fo watch it again. Jonathan Budd does a good job of promoting his event
below.
e Jonathan Budd AWESOME webinar we just got off off. Thank you to
the 900 people who were on the line. If you needed the link to take
FAST action before the deadline runs out to get your "Unstoppable”

tickets now... DO IT: http://bit.ly/ePtxY3 —- This will be one of the
BEST decisions you've ever made. It will change your life for good.

A b o i y ol s
Unstoppable Entrepreneur

ENTHEPRENEUR ity
Copyright © 2011 Empowered Entrepreneurs Inc. Unauthorized
duplication or publication of any materials from this site is
expressly prohibited.

‘ﬁl February 26 at 4:08pm - Share

Y 24 people like this.

L view all 12 comments

13. Chat with them LIVE.

Do you have a chat tab? Debt Wise is aware that people in their niche have many questions
so they incorporated it on their page.

Debt Wise Debt Wise We're chatting live with personal finance expert David
Bach tomorrow 3 pm EST f Noon PST! Join on our "Chat" tab
(http://on.fb.me [ijFo8A), or post your question here and David will try
to answer as many as he can during the chat.

February 16 at 11:25am

£ 3 people like this.

Christy Youtoldharpotobeatme Johnson | need him to work
a miracle for me. | am in financial hell at the present
moment. lol I've been out of work for 2 years. Thank God |
will have a job by the end of the month.
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14. Help them.

Asking the simple question "How can we help you today?” can work wonders for your business.
Amanda Marie periodically asks her fans what she can do for them.

ﬁ Amanda Marie
How can | help YOU this week in your business?
$m February 28 at 8:16pm - Like - Comment
£ 5 people like this.

ILJ View all 4 comments

15. Say thank you.
Taking time to say thank you is so important. Indie fimmakers, Dee Rees and Nekisa
Cooper whose fim Pariah went to Sundance took the time to make a special thank you
video fo supporters who helped them get to Sundance. Click on the image below fo

watch the video.

Pariah the Movie

Writer /Director Dee Rees and Preducer Nekisa Cooper pause to thank
PARIAH friends, fans, followers and supporters on their return journey
from Sundance 2011 in Park City, Utah.

In addition to PARIAH being acquired by Focus Features, The 2011
Sundance Film Festival's Excellence in Cinematography Award for
Dramatic Filmmaking went to Par...

See More

Team PARIAH Returns from Sundance 2011
Length: 0:41

%M February 2 at 5:17pm - Like - Comment - Share
&Y 27 people like this.

i) View all 9 comments

? SHATENLon Twitte]
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16. Every time something great happens to you make it about the fans too.
Here SmugMug shares a cool article about themselves, but they also divulge a secret.

SmugMug
ve Rumer has it SmugMug HQ is one of the top must-visit spots in Silicon
[y alley. One of the reasons? Chef Beth's cooking of course. What do you

guys think? Is Beth the #BestChefEver or what? http://smu.gs/dPZ bKc

Mote: The "rumor” is actually this very nice article by The Business Insider
http:{ {smu.gs /fwfRWE

SmugMug Food - Smug Chef's Photos
smu.gs

Billions of happy photos, millions of passionate
customers. Gorgeous online photo albums. Protect
your priceless memeories. Buy beautiful prints & gifts.

2 hours ago - Like - Comment - Share
1 24 people like this.

L) view all 8 comments

17. Give them an opportunity fo do shameless Self Promotion.
Let your fans promote what they do too. Ytravel Blog does it again here.

yTravel Blog "Shameless Self Promotion"...Come and toot your hor
or somebody else's!

Please share anything travel related: a great blog post, service you
provide, tour you run, accommeodation you manage, volunteer
programs, product for sale, job offers, eBooks, photos, whatever...

March 1 at 8:23pm - Like - Comment - Share
£ & people like this.

L) View all 30 comments

f Share on Facebook! SHARE
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18. Wow them with reviews.
This is great way to ask fans to do a review as wel as reward them at th
Check out the very clever & creative way Dell does it.

the link and write a product review about your experience and you'll be

entered into our sweepstakes to win a Canon Rebel DSLR and bag. Ends
1/31/11.

Sweepstakes
dell.to

January 14 at 1:18pm via Dell - Like - Comment - Share

@ Dell Speak your mind! Bought a product from Dell recently? Click on

EN Miteshksharma King Khan, Jalal KHn, Kimberly Ciesla and 75 others
like this.

L] view all 40 comments

19. Have a tag party.

Who are you a fan of? Give those people a shoutout on your page too
if you link to their page too. Positive World Travel gives shoutouts below:.

Positive World Travel

Its been a while since we sat back and a few cold ones with our mates so
here is our "SUNDAY TAG BBEQ" Check out these lovely people!
TwoBackpackers, Runaway Juno, Candice Does the World, Green Global
Travel, GloboTreks, Career Break Secrets

1 4 people like this.

L) view all 6 comments

Jiyeon Juno Kim Thanks so much!! ;)
January 31 at 3:22pm - Like

" Positive World Travel No worries!
t—& @ Candice - maybe next time

@ Jiyeo -its a pleasure!

January 31 at 6:15pm - Like

Write a comment...

© 2011 Thérese Cator & Therese Mui 13

e same time.

. Added bonus


http://www.facebook.com/positiveworldtravel
http://www.facebook.com/dell
http://theresesquared.com/

20. Give history/badkground of your company
Who are you? Let fans know your story. Be sure to keep interesting and maybe add
little known facts. Seattle's Best Coffee does a good job of tooting their own horn in a
casual way.

Seattle's Best Coffee Learn the story behind our new logo in this
revealing Seattle Times piece. We're proud
of our history and excited about where we're going!

Coffee City | Seattle's Best Coffee getting new logo, expanding
| Seattle Times Newspaper

@ seattletimes.nwsource.com
After years as Starbucks' little-mentioned shadow brand, Seattle's
Best Coffee is stepping into the light with redesigned cups and
signage, and a Facebook page to underscore its rapidly expanding
presence in fast-food restaurants.

¢7] May 11, 2010 at 8:56pm - Share
Y 26 people like this.

ILJ Vview all 18 comments

21. Have a Giveaway.
Even giving away a book away can cause some excitement on your page. Think Simple
Now does cool weekly giveaways which always leads to tons on engagement on their
page.

= Think Simple Now Book Giveaway: "The Millionaire Fastlane”. | have
1 read and absolutely love this book.
N

We have TWO SIGNED copies to giveaway. You want one? Leave a
comment inside the photo before March 7th.

If you don't get a free one, check out the book on Amazon:
http://amzn.to/hhw6Q4

See More

THEMILUONAIRE Giveaways - Free Stuff

i

February 27 at 6:54pm - Like - Comment - Share
£ 24 people like this.

0 view all 124 comments
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22. Share your experience.

Encourage fans to write about their experiences while engaging with your product or

service. Sometime's reviews for fans can be foo time consuming so we love how
Victoria's Secret makes it informal and easy.

Victoria’s Secret
Did you have an INCREDIBLE time at our SoHo store yesterday? Us, too.
Don't forget to check out the hot pics from yesterday's launch, tag

yourself & share the love.

s Victoria's Secret Incredible SoHo Event Pics
OUR ANGELS

By: Victoria's Secret
Photos: 166

*ﬁl Wednesday at 1:52pm - Share
Y 155 people like this.

L] View all 18 comments

23. Engage using themes.

Darren Hardy the Publisher of Success Magazine always has interesting updates and

he uses themes as a way to diversify updates. He has Weekend Challenges, Morning
Maotivation among others. Come up with your own that are unique to your industry.

Darren Hardy

Morning Motivation: “The amount you laugh in your relationships with
others is the true measure of the health of your personality.” -Brian Tracy
*And the health of your relationships! How healthy are yours?

¥ 21 hours ago via HootSuite - Like - Comment
£ 97 people like this.

] wiew all 12 comments

24. Have your own charity event.

Fans love brands that give back to the community. Below Google asks fans to support

and donate for Women's Day. Take time to ask yourself how can your brand/business
give back?

. Coogle
Y l Join us on the bridge in support of International Women's Day on March
i T

8th! Find a bridge event to attend and donate to a cause you care about.

& Google
v www.google.com

WOMIN fir wompxeg  WE invite you to join tens of thousands of people

coming together on bridges all over the world to show
your support for women's causes and celebrate
women's acheivements.
#]] February 24 at 3:43pm - Share
1 735 people like this.

L) View all 189 comments
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25. Find a way fo celebrate every month.
What month is it? Find a way fo incorporate great causes in your status updates and

ask relevant questions. We love the organization Girl Up and how they keep their fans
in the know.

Girl Up

up The 100th anniversary of International Women's Day is in just a few days,

[~ March 8.1f you're a girl, what are you doing to create change around the
world? If you're a woman, how do you set an example? AND, if you're
male, what are you doing to help empower women and girls?

5 hours ago - Like - Comment
£ 71 people like this.

LJ view all 12 comments

26. Build curiosity.

Trivia is a great way to do that. Who doesn't like a good challenge? Seattle's Best
Coffee loves asking fans to put on their thinking cap.

Seattle's Best Coffee Who's up for some trivia today? Everyone

knows that we always are. Since this week's question is pretty easy,
we're only going to give you one guess. Here it goes...how many Levels
does Seattle’s Best Coffee have?

December 14, 2010 at 2:54pm

£ 27 people like this.

L7 View all 81 comments

27. Ask them what's going on in a very unique way.
For example Starbucks doesn't simply ask their fans what's going on this weekend they

ask them, "What's "brewing” this weekend." This is a way fo imprint your brand in their
minds.

Starbucks
What's Brewing ... for the weekend?

=

February 18 at 4:35pm via iPhone - Share

Y 8,930 people like this.

&) View all 1,236 comments
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28. Promote the people who work for you.

If you have a great team promote them too. That could be sharing a team member's
website, or even remembering someone's birthday. For example Victoria Secret's gave
a shoutout fo one of their models on her birthday!

Victoria's Secret
Happy Birthday, Erin!
lo/

A

_

9 hours ago - Share
£ 12,075 people like this.

L) View all 1,239 comments
29. Show your holiday spirit.

Make sure you put holidays into your calendar and reflect them in your status updates.

Victoria's Secret fakes it a step further and showcases their model in green undies for St.
Patrick's Day.

Victoria's Secret
St. Patty’'s Day is 2 weeks away. Pick up some shamrock chic at a
Victoria's Secret store or at http:/ /bit.ly/vS5hamrock.

F
¢

Yesterday at 1:08pm - Share

-

&Y 12,791 people like this.

I} View all 1,069 comments

| f Share on Facebook! ' SHARE
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30. Have a Product / Service of the Week.
We know you're in business to sell your product or service. So a great way to do that is
to have a Product / Service of the Week. It's a great way to promote what you do and
stil make it about the fans. Here's how Bath & Body Works does it.

beach-bound babe our 4 NEW Spring Break Sanitizer scents for on-the-go
clean — Vanilla Fever, Poolside Passionfruit, Colada Craze and Coconut
Beach. Tell us which one best fits YOUR Spring Break plans!

Bath & Body Works
The Perfect Gift of the Week: We LOVE Spring Break! Give your favorite

The Perfect Gift of the Week: We LOVE Spring Break!
@] www.bathandbodyworks.com

tﬁl 5 hours ago - Share

£ 417 people like this.

L) view all 59 comments

31. Be bold!

Another great way to sell your product and service is being bold. True Blood teases fans
info wanting the new season even more.

True Blood
You know you want to own it.
PRE-ORDER: True Blood: The Complete Third Season

Source: facebook.hbo.com
Exclusively for Truebies. Pre-order your copy of True
Blood: The Complete Third Season on DVD or Blu-ray
from the HBO Shop by May 31 and get a FREE Truebies
vs. Newbies Bonus Disc shipped to you right away.

i Wednesday at 12:47pm via HBO - Like - Comment - Share

£h 6,034 people like this.

L) View all 533 comments

Write a comment...
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32. Encourage sharing media such as photos and videos.
Once you do that then use those photos in status updates! This is a great way that Just
My Size not only encourages fan postings but they also give random shoutouts too.

Just My Size Our favorite fashionista of the day, Zakiya, in her JMS
top! Love your lock girl! Thanks for sharing!

February 27 at 8:55am - Share
Y 214 people like this.

LJ view all 48 comments

33. Get them on Twitter.

Aren't you tired of people asking you if you're on Twitter? Some of your fans may be.
We love the fun and engaging way that MoMa asks their fans to join them on twitter.
They give them a direct benefit to start tweeting if they haven't started already.

MoMA The Museum of Modern Art
If you're on Twitter, we are live-tweeting our screening of Warhol's 8-hour
film "Empire" with folks from WNYC Radio and hyperallergic, and others!

More info: http://bit.ly/g2viMA

‘Empire’ Tweets Back: WNYC Culture Live Tweets Andy Warhol's
B-Hour Marathon Film - WNYC Culture
bit.ly

‘Empire’ Tweets Back: WNYC Culture Live Tweets Andy Warhol's 8-Hour
Marathon Film

] Feb

Y 224 people like this.

ary 18 at 8:31am - Share

] view all 13 comments
" Leo Viajedor I think | missed the Empire,but I'll strikes back

next time as Levimak on twitter.
February 19 at 1:12am - ¢ 4 people
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34. Post on your industries wall fo generate buzz

In this post falented photographer Gintas Korsakas posted this amazing picture on
Nikon's wal. This also appears in his fan's newsfeed so they also see what other
people are saying about you. Not to mention you may get a few new fans in the

process.

Social Media Manners: Make sure fo be nice about this and add value fo the page

you re posting on.

Gintas Korsakas » Nikon
Believe it or not this is a photo | took with my daughter’s Coolpix 580 that
| got her for xmas. To see it in it's full glory:

http:/ fgintaskorsakas.com/before-the-storm/

Nikon

122 Impressions - 12.30% Feedback
February 23 at 3:42pm - Share

£ 12 people like this.

; William Chesney whoa, does this make a powerful statement!
February 23 at 8:33pm - &3 1 person

W;‘; Camera Light & Lens Photography Forum great shot!!
= February 23 at 8:36pm

35 Is your industry hiring?

Be of value and post about jobs in your industry. Your fans will appreciate to know if
you or someone else in your industry is hiring.  AlFacebook.com shares social media

opportunities below.

AllFacebook.com
af Social Media Job of the Day: Time Out New York is hiring a Social Media

and Publicity Lead. http:/ /mbist.ro/ifhviWa

Social Media and Publicity Lead
mu.rﬁbhls\ro.num mbist.ro

Time Out New York in NY
tﬁl 7 hours ago - Like - Comment - Share

" 25 people like this.

? DHATENT O Wit
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36. Cultivate your own style
Even if you're a HUGE BRAND it's important to stay real. Starbucks talks to their
customers like they tak to their friends. This immediately takes their "HUGENESS” out of
the equation.

Starbucks If you're reading this at a Starbucks and you're looking at
Facebook instead of "studying" or "working”. It's cool, we won't tell
anyone. Enjoy your coffee!

October 13, 2010 at 11:35am - Like - Comment

') Liv Yurko, Melissa N Neal Johnson, Jennifer DeShazo and 37,964
others like this.

=] View all 2,025 comments

37. Build a sense of community.

Social media is all about community building. See your fans like your extended family
and treat them as such. Vin Diesel does a wonderful job with this.

Vin Diesel
We got a BIG family!

[smile
Proud of our positive, non judgmental page...

P.s. This summer will be magical... pero tu sabe, tu sabe...

Haha...

April 21, 2010 at 3:20pm - Like - Comment

[l Stacey Hawley, Mayra Ledesma, Alejandra Borges and 111,102
others like this.

L] View all 40,061 comments
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38. Use a strong call to action.
Sometimes being direct is great. Having a very clear call to action such as “Click like” or

‘Comment” can stir fans info immediate action. Check out how Dora The Explorer page
does it below.

P98 Dora the Explorer
Click LIKE if wour family loves grilled cheese sandwiches!

Click LIKE if your family loves grilled cheese
sandwiches!
Source: on.nick.com

niex March 1 at 9:45am wvia Nickelodeon - Share
£ 634 people like this.

L] view all 51 comments

39. Reposting works for Facebook too.
Just like twitter has a retweet feature that same principle can be used for Facebook. By
reposting a person's information, quote, or message you are complimenting them and
they will be more likely to pay attention to you. This adds value and builds relationships
with fans and other brands. Check out how Think Simple Now uses this feature below.

and creativity in action. Remembering that life is a constant re-birth
with each reflection. Breathing in self-healing, wisdom, gratitude, and
love filled surrender as I continue to flow with each moment with bliss
and acceptance. In the meantime celebration abounds in ALL
DIRECTIONS onward upward forward.” ~ Therese Miu

December 30, 2010 at 12:00pm - Like - Comment - Remove Tag

E:‘ Think Simple Now "Entering into the New Year with Pure Intention
N

£ Matt Davis, Catherine Li Stevenson and 36 others like this.

= View all 10 comments

40. Make photo tagging fun!
If you're somehow able to take pictures of your customers, tag them within the picture.

Not only are you giving back by adding photos, you're also keeping your brand planted
firmly in the fan's mind.

Photobucket

E;“'* Caught in the snow? Upload your pictures to Photobucket and tag them
0 with your location. We want to know who's been having the craziest
sl weather!

http:{ /gs142.photobucket.com/groups/r34 /QSEXLOVZE3/

Winter 5torm Photos
gsl42.photobucket.com

View the Photobucket Winter Storm Photos Croup -
From buried cars, to giant snowmen, upload your
photos of the crazy winter snow storms. Tag your
photo in the city or state you are in!

B:E February 8 at 12:05pm - Like - Comment - Share
g1 69 people like this.

=J View all 6 comments
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About THERESE°MEDIA

Therese Squared Media is a social media marketing frm that works with corporations,
agencies, enfrepreneurs, artist brands, and non-profits to develop social media engagement
strategies that work. With extensive experience in sales, marketing, social media, creative
services, eCommerce, and morkeﬂng communications, our firm can he|p all types of
businesses and brands. Therese Squared Media can assist brands in developing a custfom
strategic marketing campaign that leverages social media solutions on platforms such as
Twitter, Facebook, Youlube, blogs and other social community sites to achieve your goals. If
you're looking for clear social media strategies and think we could help you emall us at
socialetheresesquared.com

Like these ideas?
Got questions?

We'd love to hear from you.
Give us a Like”
then Leave a Comment on

Facebook!

| f Share on Facebook! SHARE

? SHdarEN O TWItte!
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	BEFORE You Engage With Fans
	Before we get into engagement strategies we wanted to give you some food for thought.  We 
	know you're excited to jump right in but we've seen so many folks crash and burn so this 
	is worth covering.  No one is going to hang out on a page where there's no action going on.  
	That's why CLARITY is key before setting up your engagement strategy.  Here are 5 essential 
	questions to ask yourself and answer before you engage.

